"We consider ourselves the leader worldwide in representing our membership," pointed out INDA President Ted Wirtz, under whose guidance the trade association has made impressive strides in membership, technology, government relations and communications. In fact, membership is up 30% in the past two years, and in 1998 alone 30 new members joined INDA; this comes on top of the addition of 24 new members the year before. Educational: Its lengthy line-up of meetings and conferences -INDA-TEC, Filtration, Needlepunch, Highloft, and many others -has long kept the U.S. nonwovens industry up-to-date on the latest technological and marketing advances in the industry. "This is the primary purpose of our organization, keeping the industry in-formed and serving as a resource to our members," said Wirtz. Sustained financial stability of the association to be accomplished without increased dues.
q "The nonwovens industry is going more global, and so is INDA as we constantly look for new and better ways to serve our membership," said Wirtz. "That's INDA's mission for the 21st Century." -INJ INDA MISSION STATEMENT "To promote the growth and profitability of the nonwoven fabrics industry."
INDA VISION STATEMENT
We will be the premier information resource and vehicle for action for the nonwoven fabrics industry.
We will reinforce our value to our members and the industry by: Incorporating a global perspective in all activities.
q Providing a forum to identify and respond to member service issues and needs.
q Advocating the common interests of the industry. 
